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Americans. QZone is the most 
important Chinese social network 
with 623,300 million users, while 
VKontake is the most popular in 
Russia. The activity of social net-
work users around the world has 
also accelerated rapidly. The pow-
erhouse search engine, Google, is 
getting into the arena now with its 
Google+ that challenges Facebook as a social network site, hosting 300  
million “in stream” users in January 2014.56 Twitter and Instagram are also  
making headway into social media use with 218 million and 150 million 
users respectively.

Social media can be significant in elections, as they create an identity among 
political supporters. In his election bid in 2008, Barack Obama was one of the 
first major political candidates to rely heavily on social media outlets to grow his 
message and gather potential voters. Iran’s 2009 elections pitted incumbent 
president Mahmoud Ahmadinejad against Mir Hossein Mousavi. Mousavi 
chose the color green—representing Islam and hope—to symbolize the move-
ment that supported him.57 The reelection of Mahmoud Ahmadinejad was a 
great disappointment to the green movement, and allegations of election fraud 
were rampant. The green revolutionaries took to the streets in protest, organiz-
ing their meetings through social media, especially Twitter and Facebook, and 
sending news of their activities out globally in the same way.

Another new resource for communication that has rapidly crossed borders is 
YouTube. Created as a video sharing platform in 2005, YouTube today connects 
people through both personal and informational videos. A home video can go 
viral in just a few hours, as it is watched around the world. YouTube has even 
included auditions for a YouTube Symphony Orchestra with musicians from 
numerous countries participating. The group performed in March 2011 at the 
Sydney Opera House in Australia, conducted by the music director of the San 
Francisco Symphony.

These developments as they relate to cultural borders can be significant. 
On the one hand, they can offer ways to preserve traditional mores and 
norms as practices are documented for future generations. Languages can be 
preserved and histories shared as groups form around traditional identities. 
Many groups have webpages and Facebook sites that celebrate their history 
and identity.

On the other hand, technological innovation and communication across 
borders can bring new styles of food, dress, music, and sports that become uni-
versal as opposed to specific to a state, nation, or people. World music, global 
hip-hop, and even the popularity of designer jeans are examples of cultural 
identity changing in response to technological innovation that allows the selling 
of ideas, images, and goods readily across traditional borders. The nonprofit 

How Do You Get the News? 

a.	 in print

b.	 television

c.	 radio

d.	 online

e.	 social media

f.	 I don’t read the news.

How Do You
Connect?


